Oss O Alaa || Akl b W jyed (8 AN Gasudl) )50 || Sk Gde dmes dpem
1912 — 888 ladiall || aobuadl 222l [| A Alaal) || a5 bl all

E-ISSN: 2789-3359 || P-ISSN: 2789-7834 || AIF: 0.5 GIF: 1.5255

SEe gy

IBN KHALDOUN

i) 2 ) i G o) gl 163

The Role of Internal Marketing in Enhancing Job Satisfaction

AadlY) e ol drala (Jlael 310) 8 o 5580 13 e (Bile dmw e 3 sl

Ol gl

Dr. Somaia Saeed Seddig: PHD in Business Admistration, Omdurman
Islamic University, Sudan.

Email: drsomaiasaeed@gmail.com

000000000000000000 || The Role of Internal Marketing in Enhancing Job
Satisfaction || lbn Khaldoun Journal for Studies and Researches || Volume 2 888
|| Issue 7 | | Pages 888 - 912.




Oss gl Ana || (Al L)l pyjat (B A Gpdl) )50 || ke Gade ymas Lem
1912 — 888 ladiall || aobuadl 222l [| A Alaal) || a5 bl all

E-ISSN: 2789-3359 || P-ISSN: 2789-7834 || AIF: 0.5 GIF: 1.5255

SEe gy

IBN KHALDOUN

:gaadd |

Oe Omtalall ¢ Slanlly dpulid 5 ) gy aigy o ey Al 3y gl e Al ol @S
Ll aYs JaadY Jgaa gl lanal cagallan s agilie ) Giiad DA e ilale 5 (il sa
4 yra s oAl sl L g oy i) G A8Mall 46 peal Al pall Cidon (Saa glal 2sal Ml
5 dand) B8 G Bl )l 2 5m 5 (20 A8 yaa IS ¢l ol Lia ) (383 e alalal) (S s
()l 5 o laill hia sl giall Aul ol Caniil s ik sl L ) e sl aeall il
Ll 208l 3y saiil) 4S) ga 5 AaiDla pae () Al ol 205 aaf e lan ) zeaall ALYl
Ladlay alaia Yl dul pall Cuagly | Auda o)) La Il (geay alaiaVW) 408 L aaliy 38 4l gull
sl sl Lall 503 da Hlaldl ol puriall Agla gaadl Al dadal) Gy sudll il 480 ga
1Y) 3o lS laca il

il sl Laal1 e Aaall 5 ail) ¢(5 gustl) dpalifial) cilalsl)
Abstract

The study focused on internal marketing, as it is primarily concerned
with internal customers, including employees and workers, by achieving
their desires and demands, to ensure the best satisfaction, and therefore the
best possible performance. The study aimed to find out the relationship
between training and job satisfaction, and to know the effect of
empowering workers on achieving job satisfaction, as well as knowing the
extent of the relationship between work teams and the effect of
administrative support on job satisfaction. The study followed the
descriptive, analytical, and historical method, in addition to the statistical
method. One of the most important results of the study is that the lack of
appropriateness and keeping pace with the internal marketing of the
Sudanese environment may contribute to the lack of interest in achieving
job satisfaction. The study recommended paying attention to appropriate

and keeping pace with the internal marketing methods of the Sudanese
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environment for external variables to increase job satisfaction and thus

ensure efficient performance.

Key words: marketing, internal marketing, job satisfaction.
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