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ABSTRACT

The study of oil marketing problems after nationalization 1972-1974 is
one of the problems that led Irag to negotiate with many foreign countries to
market its oil, The study was divided into an introduction, two chapters and
a conclusion, The first topic: dealt with the nationalization of Iraqi oil in
1972, In the second topic: we touched on the role of Saadoun Hammadi in
marketing Iraqi oil, The conclusion was for the most important conclusions
of the study and the most important thing that came with it, that the problems
of oil marketing showed the Iragi government to rise from the Its long
slumber and entering into the development of oil institutions to move the

wheel of the oil industries.
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